CITYSCAPE [

JEDDAH

MARKETING & PROMOTION

Cityscape Jeddahis more than just

a 3 day event. Our marketing campaign
starts 12 months prior to the event and the
exceptional success of the event since its
inception has resulted in significant coverage
prior to, during and after the event.

TV /Radio A comprehensive pre event
advertising campaign on CNN and Al Arabiya
reaching over 200 million households. Whilst
at the event, a number of international and
local television stations cover Cityscape
Saudi Arabia and interview exhibitors &
participants.

Email Cityscape has built an opt-in database
of investors and industry professionals
spanning 156 countries. They are kept
updated with event and industry information
via e-bulletins broadcasted on a regular basis.

SMS Cityscape sends out regular updates
toits opt-in database of more than 25,000
mobile phone users via SMS broadcasts

on aregular basis. With research showing
94% of all text messages sent are read,

the campaigns provide an effective tool for
keeping visitors up to date with the progress
of the event and industry information.

Advertising A series of adverts with an
approximate distribution of over 1.4million
copies are placed including:

-3 International publications

- 15 National publications

-6 Regional publications

20 online partners

Outdoor Advertising Cityscape Saudi Arabia
2009 used an extensive outdoor

campaign to ensure maximum visibility

and awareness of the event. This

comprised of hoardings and MUPI's at
prominent locations within the local market.

Press / Media Relations Together with
the help of our global network of affiliate
PR offices we manage the event's
international and regional press activities.
The total value of media coverage received
by the event in 2009 was over S4.1Tmillion.

Direct Mail & Fax Our largest proportion

of the Cityscape marketing campaign

is dedicated to direct marketing. Our inhouse
database contains over 350,000

unique records.

Telemarketing Cityscape has a dedicated
team of industry-specific, knowledge-rich
telemarketers that personally invite key
delegates and industry professionals to
ensure their attendance. This method was
most effective for Cityscape Saudi

Arabia 2009.

Website The Cityscape website is one of the
primary mediums through which the eventis
promoted all year round. The website keeps
visitors up to date with details of the event
and has an average website visitor count

of over 95,000 visits per month of which
25,000 are unique visitors.

2009 Media Partners

International Broadcasting Partner:

CNN

Regional Broadcasting Partner:

Al Arabiya

Supporting Associations:

APREA EPRA, FIABCI

Knowledge Partner:

Cityscape Intelligence

Cityscape Global Partners:

Cityscape Magazine, Emporis

Official Media Partners:

Cityscape Magazine,

Official Newspaper:

Al Eqtisadiah

International Media Partners:

EMEA Finance, Euromoney, Liquid Real Estate
Regional Media Partners:

AlBayan, Amlak, Russian Emirates, Executive
Magazine, Arabian Business English, Arabian
Business Arabic, Arabian Business International,
Trends, Saneou Al Hadath, Property World,
MONE Yworks, Captial Magazine, AlHandasah,
Business Pioneer Magazine, Oxford Business
Group, Al Amaal, Saudi Business Focus, Osool
Magazine, CEQ, Architect Magazine, AlBenaa, Al
lktissad Wal-Aamal, Compasses.

"Cityscape Saudi
Arabiais an essential
component of the
ongoing growth of
Saudi Arabia asitis the
biggest name in real
estate event organising
now taking placein the
largest economy in the
Middle East. Therefore, |
am optimistic about the
impact that Cityscape
will leave on Jeddah City,
as well as on real estate
investment for years to
come.”

Dr Abdullah M. Bin Mahfouz,
Vice Chairman, Jeddah Chamber
of Commerce and Industry




